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Using Social Media to 

Market Your Program

 

 

Why?

 

·

 

Increase recruitment outreach

 

·

 

Showcase your program

 

·

 

Cost

-

effectiveness

 

·

 

Real

-

time updates

 

·

 

Networking

 

Resources

 

·

 

Direct candidates to crucial resources

 

o

 

Program Website

 

o

 

Social Media Handles

 

o

 

Utilize m

etrics with Meta Business Ap

p

 

Workflow 

 

·

 

Engagement on social media

 

as part of your workflow 

(i.e. polls, Q&As)

 

o

 

Stay active consistently with regular updates including program news, resident

/faculty

 

spotlights, didactics, etc. 

 

Tips and Tricks

 

·

 

Use Hashtags

 

(Increases visibility when users search for content)

 

·

 

Schedule future posts

 

·

 

Resident engagement

 

o

 

Share day

-

to

-

day experiences, insights, and behind

-

the

-

scenes moments.

 

·

 

Take advantage of free 

templates on Canva for branding

 

Timeline

 

1.

 

Plan and organize a consistent posting schedule. 

 

·

 

Tip: Always think about recruitment when organizing your content calendar.

 

2.

 

Content Strategy

 

·

 

Tip: Balance educational content with personal and 

behind

-

the

-

scenes glimpse

 

Example timeline

 

 

*

If you have any questions or need guidance, feel free to contact Kristin at knbusenbark@union.health

 

January

-

March

•

New Year 

Goals

•

Match

•

Faculty 

highlight

April

-

June

•

Orientation

•

3rd yr 

highlights

•

Graduation

•

Didactics

July

-

September

•

Intern 

highlight

•

National Conf

•

Local 

community

October

-

December

•

Interview 

Season

•

Holiday 

traditions

•

End of year 

highlights
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